Types of

Graphic
Design Styles

® A graphic design style is a visual system of color,
typography, composition, and image treatment.

@® Style shapes brand recognition, emotional response,
and audience perception.

@® The right style reinforces values, usability,
and differentiation.

@® Training structure: foundations, major style families,
decision frameworks, and emerging trends.

@ Styles are principles to interpret and evolve,
not fixed templates.




Understanding
Styleas a
Strategic Tool

® Style is a visual system, not
mere decoration or technique.

® [t shapes brand personality,
emotional response, and
user experience.

® Every aesthetic choice signals
values and positioning to an audience.

® Styles function as flexible principles
tointerpretandevolve. @~ e
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® Strategic style selectiondrives ............

recognition in crowded markets.
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The Core Elements Y.//7;
That Define
Any Style
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COLOR
PALETTE

Color palette, typography,
layout, imagery, texture, and
shape language

Small shifts in these
elements change emotional
register

Styles are not fixed
templates, but principles
to interpret and evolve

A shared vocabulary
helps evaluate styles
across this training
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LAYOUT

IMAGERY

TEXTURE

SHAPE LANGUAGE




Historical Roots and
Modern Influence
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@ Bauhaus: geometric purity, 'form follows function', universal design solutions

@® Swiss/International Style: grids, sans-serif type, objective photography, clarity
Art Deco: mix of luxury, machine-age geometry, and exotic influences
@® Postmodernism: play, irony, and excess as a revolt against minimal order

@ Printing and digital tools continually expand stylistic possibilities




M I n I m a I I s m | FLAT DESIGN MATERIAL DESIGN

Flat Design, and % 6%
Digital Depth . .

@® - Minimalism uses whitespace, restraint,
and hierarchy to focus attention

@ - Flat design: clean lines, bright colors, F

and two-dimensional elements NESMQRRLISM GLASSMOREES

- Material design adds subtle depth,
realistic shadows, and intuitive motion

® - Neumorphism blends realism and
simplicity with soft, low-contrast shadows

® - Minimalism feels empty without strong
visual hierarchy or focal point
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~ Retro, Vintage, and
- Nostalgia-Driven Design

@ Retro references living memory; vintage
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references original artifacts; anemoia is
longing for a time never experienced.

1950s: pastel optimism and chrome
scripts; 1960s: mod geometry and
psychedelic saturated hues.

1970s: earthy neutrals and organic
shapes; 1980s: neon, gradients, and
Memphis geometry.

1990s: sticker graphics, grunge texture,
and vibrant primaries.

Neo-vintage remixes period cues with
modern layouts, materials, and digital
finishes to avoid cliché.




Typography-Led
and Editorial
Design

Type as the primary visual element
in posters, identity, and editorial
layouts

Swiss grid tradition meets
modern editorial experimentation

Scale contrast: 120-point
display type against 9-point body

Expressive serifs, kinetic type,
and ink traps distinguish
contemporary work

THE ROLE OF TYPE
IN CONTEMPORARY DESIGN

Typography is more than comaunication.

HIERARCHY
CONTRAST

modernist grids to today's expressive layouts

type remains the most powerful tool we have RHYTH M
to give form to ideas and culture.

Well-set type respects content

invites reading, and leaves a lasting EM PHASIS

It shapes tone, builds hierarchy, and
creates rhythm. From the strict clarity of

impression through proportion, contrast,
and detail.

Body copy at 9pt

Kinetic typography on street
posters reads as craft,
not synthetic imagery

Small cuts where

ink from pooling

strokes meet prevent

and keep letterforms
clear and refined.

KINETIC
TYPOGRAPHY
ON THE STREET.




lllustrative
and

Handcrafted
Styles

® Flat vector, line art, collage,
printmaking, and hand-lettering
for branding

® 2026 trend: texture and human
marks counter Al-generated polish

® Naive doodles and realistic
material cues signal warmth and care

Use illustration when it adds
story; photography or type
when it does not
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Futuristic Aesthetics &

® 3D and cyberpunk styles add depth, :
material realism, and futuristictone AU

® Glassmorphism uses translucent cards
with blur; liquid glass refracts light in real time

® Neumorphism creates soft embossed
shapes but fails accessibility in production

® Motion, depth, and interactivity now
shape static design sensibilities

® Technical feasibility and accessibility vary reehDatite
by platform and rendering stack

@ 3D & CYBERPUNK GLASSMORPHISM NEUMORPHISM

LIQUID GLASS




Current Trends
and 2026 Forecasts

Anti-Al crafting: hand-built sets, ink,
fabric, and clay signal human authorship

Quiet luxury and neo-minimalism
add warmth through texture, grain,
and restraint

Retro-futurism, chrome gradients,
and cyberpunk aesthetics revisit
past futures

Expressive typography breaks grids
with scale contrast, ink traps, and
kinetic type

Layered collage and mixed-media
maximalism build dimensional,
story-rich compositions
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Start with audience,
context, constraints,
brand values, and
medium

Translate brand values
into visual principles,
not just a style

Test styles against
real use cases:
navigation, data,
accessibility

Build a system that
scales across platforms
and production realities

Project
Goals

Matching Styles
to Project Goals
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Audience

Context

Constraints

Brand
Values
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STYLE FAMILY RECOMMENDATIONS

Bold &
Geometric

Editorial &

Warm & .

Approachable

Minimal &
Systemic

Refined 'IE I ;
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MOOD BOARD STYLE TILES

Calm

Mood Boards,
Style Guides,
and References

Calm, confident,

® Mood boards explore visual feel 3 ;::::;;’hiﬁm, ol o ol
through curated images and textures materials, human ' G s
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Style tiles translate adjectives into T T DO DON'T

concrete Ul swatches

® Style guides document rules and
ensure project consistency

COLOR v ’
Use strong Awvoid cluttered
I
Approved. pecteand compesition and . layouts and competing

usage guidance. s
9e 9 clear higrarchy. .Iﬁ‘. focal points.

TYPOGRAFPHY

Use the approved Don't intraduce

color palette unapproved or
consistently. randam colors.

Type hierarchy and
® Use captioned references, not

Aa
usage rules. &7
ambiguous, unlabeled inspiration . LavouT
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Spacing, alignment,
and grid principles.

® Add do-and-don’t galleries to VISUAL LANGUAGE
: —— . Use im. that woid off-bran:
prevent repeat missteps o e i e o sy
and values. imagery.
= @
Consistency builds trust. Learn once. Avoid repeat mistakes.




Client Communication |,
and Professional Practice c

. - Frame style as a structured
brief, not subjective debate

. - Use archetypes and visual
references to bridge client language

- Consolidate feedback through
one named approver

- Tie every revision to brief
objectives, not taste

ESSENTIALIST

EXPLORER =
FTED

EXPRESS|VE

Visuar METAPHORS
- Manage scope: two to three I
documented revision rounds

C/an'fy




Building a
Durable
Visual Judgment

® Resist trend-chasing; build
a reusable personal style
vocabulary.

® Follow Adobe, Kittl, and
Stills reports for
continued learning.

Audit a recent project and
apply one new style
framework.

® Build areference library of
captioned images and rules.
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DESIGN
TRENDS

Trend

Awareness

+
Style
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PersonWise.

PersonWise - Al digital-human course platform

Scan the code or click anywhere to watch this course live, with voice Q&A

personwise.ai/t/cbd466bc/public


https://personwise.ai/t/cbd466bc/public?entry_surface=public_courseware_pdf

